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KPMG Caribbean Golf Benchmark SurveyKPMG Caribbean Golf Benchmark Survey

1,500 golf courses from 48 1,500 golf courses from 48 
countries across Europe, Middle countries across Europe, Middle 
East and AfricaEast and Africa

Almost 40 participating Almost 40 participating 
Caribbean golf coursesCaribbean golf courses

www.golfbenchmark.comwww.golfbenchmark.com
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Golf Development Hot Spots - WorldwideGolf Development Hot Spots - Worldwide

HOT HOT 
DEVELOPMENT DEVELOPMENT 
SPOTSSPOTS

2007- 2020

Source: KPMG research
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Factors driving demand for golfFactors driving demand for golf

TRAVEL & TOURISMTRAVEL & TOURISM

ECONOMICSECONOMICS

LIFESTYLELIFESTYLE

SOCIOSOCIO--DEMOGRAPHICSDEMOGRAPHICS

MEDIAMEDIA

Aging population and relocation

New emerging economies, rise in disposable income, 
demand for high quality real estate

More frequent travels, cheaper air travel, new 
emerging destinations, growing popularity of activity 
based holidays

Sports and fitness as a lifestyle choice

Increased media coverage

Source: KPMG research
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Golf travel marketGolf travel market

How do you predict the golf travel market will change in the 
next 15 years?

89% of golf tour operators expect either steady growth or
spectacular growth in the golf travel market

Spectacular 
growth

33%

Steady growth
56%

Gradual 
decrease

2%

Stagnation
9%

Source: KPMG Research, 2006

Source: KPMG research
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New destinations for golf tourismNew destinations for golf tourism

What is the potential of the following countries / regions of beWhat is the potential of the following countries / regions of becoming coming 
significant golf tourism destinations by 2020?significant golf tourism destinations by 2020?

Most potential is seen in Dubai, the Most potential is seen in Dubai, the Caribbean and Latin America, Caribbean and Latin America, 
South Africa and TurkeySouth Africa and Turkey

Very low 
potential

Very high 
potential

Caribbean and 
Latin America

4.0 3.8 3.5 3.2 3.2 3.1 2.9 2.7 2.6

4.0

1.0

2.0

3.0

4.0

5.0

Dubai South
Africa

Turkey Italy Greece,
Cyprus

CEE North
Africa

Other
Middle
East

Croatia Other
1.0

2.0

3.0

4.0

5.0
Golf Tour Operators
Golf Architects

Source: KPMG research
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Marketing 
and Sales

Have The 
“Right”
Pricing

Understand
Demand 

and
Trends

Have a 
Clear
Vision

Create a
Unique Golf 
Experience

Sales Mix

Increase
Sales

velocity

Legal
Agreements

Set up 
the Right
Project 
Team

9 Key Success Factors of Top Performing 
Real Estate in Golf Resorts
9 Key Success Factors of Top Performing 
Real Estate in Golf Resorts
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The information contained herein is of a general nature and is not intended to address the circumstances of any particular individual or entity. Although we 
endeavor to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will 
continue to be accurate in the future. No one should act on such information without appropriate professional advice after a thorough examination of the particular 
situation.
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