
       
 
 

CARIBBEAN TOURISM DEVELOPMENT COMPANY LAUNCHED BY 

CTO, CHA TO PROTECT THE BRAND, GENERATE MARKETING  
 

ARUBA, Dutch West Indies (Jan. 16, 2007) – The Caribbean Tourism Organization (CTO) and 

the Caribbean Hotel Association (CHA) have launched the Caribbean Tourism Development Company 

(CTDC), a private, for profit entity registered in the Cayman Islands and designed to generate marketing 

to further support the promotion of the region. 

CTDC evolved out of the Memorandum of Understanding and Cooperation signed by CTO and 

CHA in September 2005.  The new entity is jointly owned and operated by CTO and CHA and each 

organization will have a 50% share in the company. 

The goals of the new company include: 

1. Promotion and protection of the Caribbean brand 

2. Promotion and protection of the interests of the owners 

3. Creation of synergies which might not otherwise go to the partners 

4. To generate revenues for the benefit of the Caribbean people 

The creation and launch of the CTDC has been approved by the respective Boards of Directors of 

the CTO and CHA. 

The CTDC Board of Directors will include: co-chairman consisting of the President of CHA and 

the Chairman of CTO, the 1st Vice President and 1st Vice Chairman of the respective organizations and 

the Marketing Directors of these organizations as well as the Secretary General and CEO of CTO and the 

Director General and CEO of CHA and the Chairman of the CHA Marketing Committee. 

CTDC will be responsible for a variety of projects which are marketing focused and as well as 

event oriented.  
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The first Board meeting took place during Caribbean Marketplace 2007 in Aruba where the 

CTDC Board approved the naming of Caribbean Travel & Life as the Official Consumer Magazine of the 

Caribbean.  Details of the agreement between CTDC and Caribbean Travel & Life will be announced 

shortly. 

Earlier the CHA Board of Directors approved moving the Caribbean Gold Book under the new 

CTDC and rebranding it as CaribbeanTravel.com. 

Other examples of results from the creation of the CTDC will be the launching of a series of 

newspaper advertorial sections across North America to promote the region. 

Merchandising of the Caribbean brand and logos will be reviewed by the Board as the new 

Caribbean logo was created as a collaborative effort of CHA and CTO affiliates on both sides of the 

Atlantic. 

A new Caribbean Website will be launched in 2007 and the creation of a series of media bulk 

purchasing agreements will help members of both organizations reach greater economies of scale and 

enable both the private and public sector entities to launch expanded advertising and marketing 

campaigns. 

The CTDC will also oversee the cooperative efforts at consumer travel shows such as the 

upcoming New York Times Travel Show in February in which the Caribbean will bring together the 

largest single pavilion for any region under the new Caribbean banner and the popular Caribbean Week in 

New York. 

Other events such as music festivals, a Caribbean beauty pageant and a Caribbean fashion show 

are among the long range plans.  In addition, the CTDC will be looking at a co-branded affinity credit 

card under the Caribbean banner. 

CTO’s New York office is located at 80 Broad Street, 32nd Floor, New York, NY 10004, USA; 

Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com.  CTO’s London office is 

located at 22 The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 

44 208 948 0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, 

Suite 2601, Toronto, Ontario M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935 0939. E-mail 

ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St. 

Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.  

For more information, please visit www.doitcaribbean.com or www.onecaribbean.org.   
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The mission of the Caribbean Hotel Association is to optimize the full potential of the Caribbean 

hotel & tourism industry by serving member needs & building partnerships.  The members of CHA 

represent the entire spectrum of the hospitality industry’s private sector. Some 850 member hotels in 35 

national hotel associations represent approximately 125,476 rooms in the Caribbean, from the small guest 

houses to the mega-resorts. The allied members: airlines, tour wholesalers and travel agents, trade and 

consumer press, advertising and public relations agencies, and hotel and restaurants suppliers, among 

many, account for more than 536 members. Altogether, they are the hospitality industry of the Caribbean, 

and CHA is their voice. 

# # # 

 

Contacts for CTO:  
Richard Kahn 
Tel: 516-594-4100, E-mail: R.Kahn@KTCpr.com 
Johnson JohnRose, CTO  
Tel: (246) 427-5242, E-mail: jjohnrose@caribtourism.com 
 
Contacts for CHA: 
Lorraine Ortiz-Valcarcel, lortiz@caribbeanhotelassociation.com  
Melissa Rivera, mrivera@caribbeanhotelassociation.com  
Tel: 787-725-9139, Fax 787-725-9108 
 
 


