CombinedGDS and Al®okings are up11.1% globallyor the yearthrough Aprilcompared toast
year, withfuture bookings made thaifar for May through Septembshowing doubldligit growth
over last yeawirtually every monthWhile increasingzolume is music to our eargie must consider
what this mears from a technology stanubint. Quite simply, it means that all parti¢mdependent
hotels, chains and distributors allkmustpositionthemselvego effectivelyhandle theever
increasingquartity and complexity ofransactiors that are accompanying this recower

Booking levels arbut adtip-of-the-iceberg view ofthe exponentially increasing demands placed on
systemsBusinesgravelisalready starting taeturn, asevidenced by globalGDSyearto-date

booking growth rateup +10.7% over last yeakeisure travel is gainingaction as wellwith ADS

bookingsto date up +12.3%over 2009 Valuecomparison shoppingontinues to escalatespecially

in the leisure marketand thuswe seeADSavailability requests and loeto-book ratiosincreasing at

an average rate 0f30% ovethe prior year.Now consider all of the increased expectati@msl

changing behaviordemonstrated by consumers in this bookidgven market Shoppersvant to

search, view, compare and book using everything from malgléces and iPads to Facebook and

Twitter. Andi KS& R2y QG ¢t yld (2 0S tAYAGSR Ay K2g GKSe -

Industry innovators will soon behanging theules about how we present data to stemersg all in

an effort to reflect (or even drive) a trend toward greatkxibility in how, when and where
customerdravel. Theassociatechumber offiles, images, records and other digital information that
needs to be managed, secured aneégentedis astoundingAdd to the mixan event themagnitude
of the Icelandt volcanoeruptions which, as analyzed ifthe Pegasus VieSpecial Editioncatapulted
bookingsand cancellations into tripldigit increases over prior yeand out-of-date systemsnd
approachesan bebrought totheir knees.

Steve Lpekas executive vice sident at Pegasus Solutiomdfersthat, s LY (0 KS @g2NI R 2F K
IT,designers oproperty management systems, back office systems, central reservation systems and

many othercore periphery systems never contemplated the volumoe the business complexity

being placed upon them todays the industry imbsout of the economidrench, advanced

hardware, applications, and delivery models will enable suppliers and distritotoggimize their

revenues and reach new markeWhat was once only affordable to large chain hotels, advanced
features/functions can now be deliveret all segments via transactidmased business modeBor

organizations already in this model, the nektp is the integration of platforms in a serviggented

architecure. Many systems today are interfaced, but full integration allows the sharing of

information seamlessly.

Does this meantmange or die®No, it is not that extremeThose who recognizfie opportunity

(and need)n taking advantage ¥ G 2RI &8 Qa GSOKy2f 238 gAftft ySSR (2
refresh They will have to relook at how they sell or distributettake full useofi 2 R @ Q& 2 LJG A YA T
technology Purchasing more CPUs amainframe capacityor rewriting a Graphig User Interface

(GUI) is only temprary andjust treatsthe symptom. To compete rganizations must @nge at

their core.The time is now sichange is upothe entire hospitality industrg.

Something to considaas you rad The Pegasus Vieanalysis okach dstribution channe® a
performancebelow.



GDS CHANNEL (CORPORATE TRAVEL FOCUS)

The GDS channel continues to demonstrate growibst notablyin bookings but also in AD&s
corporate travekontinues to show signs tiirning the corner Thespike inApril reservations by
booking date as seen belgWwowever,waspredominatelyfueledby the Icelan volcanic activity.
Bookingamade by stranded passengers greatly-agtighedcancellations of planreetrips due to
grounded flights The Pegasus VieSpecial Editiosontains detailednalysis of the impact of the
Iceland volcanp The boost irbooking volumeby +27.4%over last yearplus additional growth in
ADRby +5.5% resulted ina substantial rise iglobal GD$evenueby +34.3% oveApril oflast year.

The folowing graph shows the percentage change over prior year on a monthly basis for
reservations, ADR and revengeevealingnot onlythe movement of eachiactor, butthe extentto
whichbooking volume versiaverage daily booking ratre drivingrevenue.

GLOBAL GDS -- MONTHLY TRENDS
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The jump in April GDS performance moved yteadate growth over prior year highexrs wel] and
helped gairadditionalground againsthe prerecessionary years of 2007 and 2008.

Global GDS (Mostly Corporate) -- YOY Variances

Net ADR
CHG

APR 10 vs 09 27.4% 5.5% 0.0% 34.4%
YTD APR 10 vs 09 10.7% 3.2% -0.3% 12.6%
APR 10 vs 08 30.9% -11.6% -1.4% 14.0%
YTD APR 10 vs 08 17.6% -10.8% -2.2% 2.5%
APR 10 vs 07 40.3% -2.3% -2.6% 33.2%
YTD APR 10 vs 07 22.2% -3.2% -2.9% 14.1%

NORTH AMERICAN GDS

Although Ewpean hotels were the largest benefactirthe overall gains from the volcanic
disruption, North America saw residual beneéswell. Travelrs from Europe, a top origin of
business trips to North America, wenaable to fly home and thuerced to extend their stay#pril
ADRs saw a moderate increase+8f4% over prioyear, building on the slight turnaround already
being witnessedor GDSReservationsolumerising to+28.6% ovetast year however,wasthe
main force behindevenue @scentto +35.1%over prior year.
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The table below displays the remarkable growth in April bookings. An increase in revenue as
compared to the yeato-date growth rate and an increase in length of stay (LOS) by 1.7% are all
largely due to stranded traveis.

N. America GDS (Mostly Corporate) -- YOY Variances

Net ADR
CHG

APR 10 vs 09 28.6% 3.4% 1.7% 35.1%
YTD APR 10 vs 09 15.2% 1.8% 0.3% 16.0%

APR 10 vs 08 15.4% -11.2% -3.3% -1.0%
YTD APR 10 vs 08 5.3% -12.0% -4.3% -12.3%

APR 10 vs 07 24.8% -5.9% -7.9% 7.7%
YTD APR 10 vs 07 9.6% -6.6% -7.3% -5.5%

GDS AROUNDHE WORLD

The impact otthe ashdriven airport closuresvaseven moreevidentin GDSesults outside North
America Despite rampant inbound reservation cancellations, the incremental bookings made by
stranded passengers in Europe pushetdJNA f Q& 0 2f@ thia gordolidaged giovpp +26.7%
overlast year Adistinct differencefrom strandedtravelers in North Americahowever,isthe impact
on LOS and\DRLOS decreased ftlne month of Apriby -0.8% versus).5%year todate, asmany
Europeartravelerswe able totake nonair transportationhome.ADR rose highdor the month
+6.7% versus yedp-date +4.1%, agkuropearexcess lasininute bookings came at a higher rate
than the advancepurchased discounted rates they replacethese aditional bookings at
moderately higher ADR&stlyover-shadowedshorter stays, drivingpril revenue for this groups a
whole above last year by34.0%.

NON-N. AMERICAN GDS - MONTHLY TRENDS
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The following table 2 y' (i NI & pedormanciNdydin§t April year tiate for the yearas well as
those 2010 time periods against 2008 and 2007, respectively.

Non-N. America GDS (Mostly Leisure) - YTD Variances

Net ADR
CHG

APR 10 vs 09 26.7% 6.7% -0.8% 34.0%
YTD APR 10 vs 09 8.2% 4.1% -0.5% 1.1%
APR 10 vs 08 42.2% -13.5% -0.4% 22.4%
YTD APR 10 vs 08 26.1% “11.7% -1.1% 1.2%
APR 10 vs 07 51.3% -2.5% 1.1% 49.0%
YTD APR 10 vs 07 31.1% -3.1% 0.0% 26.1%

ADS CHANNEL (LEISURE TRAVEL FOCUS)

ADS booking volunsecontinue to grow over the prior year, but at a lessening pace infapthis

channel in totalOverall, éisurebased trabf RA Ry Qi NB OSA @SfromkhE 2 OSNBH KSf
volcanic falout as did themore corporatedrivenGDS channelWith the peakleisure summer

seasoryet to get underwaytherewasmost likelya higher percentagef businesghan leisure

travelers strandedthus generatinghoseadditional bookings.

2 SQONFB & iedcdufagingr8rBakes i demand that are sustainpsitivebookingand revenue
growth, +9.7%and+5.7% for the month of Aprdnd+12.3% and5.3% year taate, respectively
We arealsocontinuingto seestrong increasem availability requests and loek-book ratiosby an
average ofipproximately+30% year talate over last yealncreassin all threeaspectseiterate
the trend ofincreased purchasenadeafter comparisorshopping fo the best value.

ADR through April, however, still lags behind last yaldihoughdecreases have lessengghins
made are coming at strainedpace

GLOBAL ADS -- MONTHLY TRENDS
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The following table shows how booking volume is making headway againshiya2009, but 2008
and 2007What is disheartening is the way thADR is still strugglirdespite this increase in room
nights



GLOBAL ADS (Mostly Leisure) -- YOY Variances

Net ADR
CHG

APR 10 vs 09 9.7% -2.5% -1.4% 5.7%
YTD APR 10 vs 09 12.3% -3.9% -1.9% 5.3%

APR 10 vs 08 1.1% -24.9% -6.8% -29.5%
YTD APR 10 vs 08 5.4% -25.0% -7.2% -27.2%

APR 10 vs 07 22.5% -17.8% -8.6% -8.9%
YTD APR 10 vs 07 32.4% -19.3% -8.9% -4.8%

NORTH AMERICAN ADS

It isin the North America sector of ADS where we aetowerpaceof booking volume increases
over lag year.Still a solid growth 0f8.5% in April, it is slightly less than thHEL.8% yeatto-date
growth pace North America is also whethe slowest ADR recoveiy being madecreeping to
-4.6%less than prior year for April from the yetir-date decline 0£5.9% over prior year.

Despite dragging ADRs, booking volurmasie tothe rescue again bligeeping revenue afloat over
last year byapproximately+2%.

N.AMERICA ADS - MONTHLY TRENDS ’
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Bookings are also maintainistyong duble-digit growth year tadate against 2008 and 2007
volumes. Athough weseesome movement in the right direction for ADR, albeit painfully slow, the
double-digit deceases from 2008 and 2007 leveidicatethat we still have avayto go.This also
highlightsjust how difficult it is to recover froma prolonged period ofignificantrate discounting

N. America ADS (Mostly Leisure) -- YOY Variances

Net ADR
CHG

APR 10 vs 09 8.5% -4.6% -1.3% 2.3%
YTD APR 10 vs 09 1.8% -5.9% -2.1% 2.2%

APR 10 vs 08 6.3% -25.7% -1.7% -271%
YTD APR 10 vs 08 12.9% -25.9% -8.4% -23.8%

APR 10 vs 07 31.3% 171% -10.4% -2.8%
YTD APR 10 vs 07 44.2% -18.6% -11.1% -2.5%



ADSAROUND THE WORLD
Booking volumesutside North Americare picking upomesteam again, increasy18.1% in April

over last yeara slightly faster pace than the yetir-date increase 0¥15.5% ADR is makingery
slow but steady progress as well, with a small uptickl8b over last year compared am increase
of +0.2% year talate over prior year.

With ADR now inching above prigear levels, revenue is rising at the same pace as booking
volumes.

Converselywith North America, booking volumes are performing strongexiastthe prior year,yet
they are furtherawayfrom 2008 and 2007 level&DR, on the other hand, is showing increases
against prior year along witlessening decreasegjainst 2008 and 2007.

GDS & ADS CHANNEL PERFORMANRE@BYN

As one would expecthe trend ofincreased booking volumaso stands ouivhen looking at data
one step lowerpy region Larger bookinggrowth for the most parican beseen from GDS, echoing
strongersigns of recoverfrom corporate travel ADR, the weaker factor, is experiencing varying
degrees of difficultyas the balance of supply and demand differs by afesasuchthe extent to
which ADRs aréelping or hindering revenue growtraries



